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Praise for Campaign for President: The Managers Look at 2016
“People will be studying the 2016 American presidential election for centuries to come. 
This book lets readers hear directly from those who had front-row seats to this election, of-
fering an unparalleled view of the series of events that brought us to two words: President 
Trump.” —Kristen Soltis Anderson, Republican pollster

Praise for Previous Volumes
“Campaign for President should be required reading for anyone who wants to really under-
stand how White House campaigns are run. No one who considers themselves a student of 
politics can think their education is complete without it.”  
 —Amy Walter, editor-in-chief, The Hotline; National Journal

“If you have ever watched a presidential campaign and wondered, ‘what on earth were they 
thinking,’ this is the book for you. It really is a must-read for anyone deeply interested in 
contemporary American presidential elections.” 
 —Charlie Cook, editor and publisher, The Cook Political Report; 
 fellow, Institute of Politics

“For those political junkies who crave the behind-the-scenes details of the various cam-
paigns, it doesn’t get much better than Campaign for President, the transcripts of a two-
day gathering convened at Harvard’s Institute of Politics in the immediate aftermath of 
the election. . . . It’s the raw footage of the campaign, the nit and grit, without mediation 
by journalists or historians.”
  —Geoffrey Dunn, award winning writer and filmmaker; The Huffington Post

“This is a must-read volume for those interested in seeing this presidential campaign from 
inside vantage points along with questions from others who were also ‘in the arena.’ Es-
sential.”  —CHOICE

In Campaign for President: The Managers Look at 2016, a distinguished group of presiden-
tial campaign staff, journalists, and political observers take us inside the 2016 race for the 
Republican and Democratic nominations and general election, guiding us through each 
candidate’s campaign from the time each candidate announced his or her intention to seek 
the presidency through the primaries, conventions, and up to election day.  Campaign for 
President is essential reading for anyone interested in the inner workings of national politi-
cal campaigns. 

The Institute of Politics at the Harvard Kennedy School has sponsored a postelection 
conference of campaign managers and media every four years since 1972. The series has 
become a principal resource for scholars, students, and practitioners.
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